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This Chronicle aims to contribute to the 
teamwork of Partners in business and 
their social life. On general Partnership 
matters, you may write to the Gazette, 
on Waitrose matters, write to the 
Chronicle, Waitrose Limited, Doncastle 
Road, Southern Industrial Area, 
Bracknell, Berkshire, RG12 8YA. 

Contributions may be used in any 
of the Partnership's periodicals. 
Except where this is clearly indicated, 
views expressed in The Chronicle 
must not be taken to be the views of 
the management. 

A Partner shall be expected to know the 
contents of any notice in the Gazette 
or in The Chronicle, provided that it 



appeared as an official notice and 
was published in the Gazette or 
The Chronicle after he/she joined 
the Partnership. 

Please call: 

01344 826 526, 01344 826 
387 or 01344 825 081 

Or email: 

waitrose.chronicle® 
waitrose.co.uk 

For the Partnership's internal post, 
envelopes can be addressed to 
the "Waitrose Chronicle"] unless the 
contributor stipulates otherwise. 
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A time to 
look back.. 



The current Waitrose 
Council will meet for 
the last time next 
Thursday (22 January), 
before the new Council is 
voted in next month. 

As well as celebrating 
the end of their term, 
councillors will hear about 
our Christmas and New 
Year trading results. Retail 
Director Rob Collins will 
give an update on the 



and informative session 
with a full agenda opening 
with a review of Christmas 
2014, where councillors 
will have the opportunity 
to discuss the results of 
our Christmas trade and 
hear feedback on Partners' 
experiences," said 
Manager, Waitrose Council 
Susie Wilkinson. 

"We are particularly 
looking forward to the 



Donation 
from Duchy 

The Duchy brand has 
generated £2.95 million 
for charity during its fifth 
year at Waitrose. 

A donation from the 
sale of Waitrose Duchy 
Organic products is 
given to The Prince 
of Wales's Charitable 
Foundation, with 
more than £14 million 
donated to date. 




future of Waitrose retail 
and the evolution of 
our branch operations, 
and Council President 
Mark Gifford will ask MD 
Mark Price what is at the 
forefront of his mind as we 
enter a new trading year 
and face unprecedented 
changes in the market and 
customers. 

"The meeting is shaping 
up to be a very engaging 



Review of the Waitrose 
Council, and hearing 
highlights of the journey 
the Council has been on 
during this term. It's a 
fitting time to recognise the 
Council's achievements 
and how much it has 
developed to really 
influence and challenge." 

Most of the sessions 
will be live streamed to 
branches. 



This week Partners 
can learn more 
about changes to the 
way holiday pay is 
calculated. 

See this week's 
Gazette for the full story 
and visit the Partner 
intranet for an extended 
Q&A. 
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News 



New branch 
opening 



For more pictures of the 
opening vist the Partner 
intranet 




The first Waitrose opening 
of 2015 saw little Waitrose 
Wal brook attract streams of 
customers as the doors opened on 
Thursday, 8 January. 

Situated between Bank and 
Cannon Street tube stations, 
the new store is effectively 
placed in the heart of the City of 
London. Future developments 
in the immediate area will see a 
660,000sq ft office complex built 
at Bloomberg Place, complete 
with around 5,000 employees, as 
well as the construction of another 
entrance to Bank station. 

"I work around the corner so it's 
ideal. Today is my first time in a 
Waitrose actually," says the store's 



I've been 
made to feel 
so welcome 
and everyone 
has been really 
helpful 



first customer, Jeanette Scaife. 
"There isn't one near my home, so 
I'll be coming here regularly now." 

"We're excited at the prospect of 
basing our customer offer around 
the commuter market here," 
says Store Manager 
Ritchard McVeigh. 'As 
we witnessed with our first 
customer this morning, we're 
already seeing the fantastic 





opportunities to draw in new 
Waitrose shoppers." 

With just over 50 Partners at 
Walbrook, the majority are new to 
the Partnership. "I've been made to 
feel so welcome and everyone has 
been really helpful," says Bakery 
Partner Pape Fall. "It's really 
important to me that I enjoy my job 
and I'm humbled to be a Partner 
at Walbrook." 

Audit Partner Matthew Teixeira 
used an unconventional mode 
of transport to travel to his shift. 
"It only took 20 minutes to get to 
work by skateboard from Pimlico!" 
says Matthew. "My partner also 
works in the business and I admire 
the Partnership ethos. Now I'm 
enjoying experiencing it myself." 

A new store for the New Year - 
little Waitrose Walbrook is all set to 
tap the potential of central London 
commuters. 





Supermarket 
Assistant 
Matthew 
Teixeira 




onesty, good 
communication and 
success were the 
aims highlighted during the 
first meeting of Group P Forum 
members last week. 

Representatives from branches 
across Group P, which launches 
in February, met in Northampton 
for a 'get to know each other' day. 

Neil Westbrook, who moves 
from Group L to become Group P 
HoRO, said: "I'm delighted at how 
quickly the members have come 
together as a group. 

"There have been great levels 
of engagement and a real 
camaraderie already. There is 



a great sense of purpose and 
possibility going forward." 

During the day Partners got 
to know each other through a 
series of ice-breaker games 
before discussing ideal ways of 
working and how to make Group 
P a success. There was also an 
opportunity to quiz Neil on his 
ambitions for the Group. 

Group P Forum member Raj 
Kumar, from Ampthill, said: "It 
has been good to meet the new 
group and to get a bit of insight 
into Group P. Everyone has been 
passionate about what they are 
doing and I think Group P is going 
to be a super group." 
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News 



LOVE life 
range follows 
foody trends 



Waitrose 




It's January and, for many, that 
means cutting back after the 
indulgence of December - but 
our reinvigorated LOVE life ready 
meal range, which launched this 
week, shows that eating healthily 
doesn't have to be dull. 

The 12-strong 
range, which is 
led by food trends 
and inspired by 
international cuisines, 
features tasty new 
dishes such as Smoky 
Chorizo Chicken with 
roasted vegetables 
and pearl barley, Chicken Katsu 
Curry and Jasmine Rice with 
edamame beans, quinoa and 
carrot and ginger pickle, Spicy 
Jerk Chicken with creamed corn 
rice and beans and Harissa 
Chicken with grain pilaf, feta 
cheese and dukkah sprinkle. 

The meals, which contain a 
mixture of healthy benefits 
such as one or two of your 
five-a-day, are rich in 
protein or high in fibre, 
have been launched 
in new packaging, 
which easily shows 
the customer what's 
inside, with lots of 
vegetables and are 
fresh and vibrant. 



The new ready meals join our 
new LOVE life Calorie Controlled 
ready meals, which relaunched 
at the beginning of January and 
offer favourite dishes such as 
Fisherman's Pie and Chicken 
Korma at under 450 calories. The 
range also contains soups, 
salads and desserts. 

"On the back of a great 
performance of LOVE 
life Calorie Controlled 
meals on half price, we 
are eagerly awaiting 
sales figures on the half 
price introduction of our 
new LOVE life range," said Buyer, 
Prepared Meals Nicola Wall. 





Growth leads 
to changes 

A number of Convenience 
branches will be moving area 
next month as the business 
continues to grow. 

Convenience Operations 
Manager Jemma Williams 
said: 'As a result of the growth 
within little Waitrose, we are 
taking the opportunity to 
review the balance of our 
Convenience areas. 

"Twelve stores will be 
changing areas from 1 
February 2015. On this 
occasion there will be no 
additional areas added or 
changes to the area manager 
structure." 

Further 
information on 
the changes 
can be 
found on 
the Partner 
intranet. 
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Click & Collect 
hailed a success 



Click & Collect has been hailed 
a huge success during the 
Christmas 2014 trading 
period with Partners making a real 
effort to handle the extraordinary 
demand. In the six weeks from 24 
November to 2 January, parcel 
volumes were up a staggering 
157% on the previous year, rising 
from 828,740 to 1 ,301 ,778. 

Andrew Clerke, Operations 
Manager Click & Collect, said: 
"From a John Lewis perspective 
Click & Collect through Waitrose 
stores over peak 2014 was a huge 
success story. 

"Record-breaking volumes of 
parcels flowed into the Waitrose 
estate throughout November 




and December with Partners 
responding with a real 'can do 1 
attitude." 

Branch suspensions due to 
capacity during the same period 
were also considerably below 
2013, meaning customers had the 
ability to collect from their store 
of preference on the majority of 
occasions. 

Feedback from Waitrose 



branches was also positive 
with Bracknell Branch Manager 
Graham Oakley saying product 
locator handsets, which were 
introduced in October, were a 
huge help over the period. 

He said: "We were having about 
2,000 parcels a week, which is a 
bit more than the average. Rather 
than trying to sort through 1 ,000 
parcels, you can identify where it is 
a lot easier with the handsets. 

"We have five in branch and it 
means we can give the customer 
a better experience. We also had 
five or six Helping Hands in from 
Bracknell and it was very easy 
to show them how to use the 
handsets." 

Graham said Click & Collect has 
been fantastic in driving footfall 
but noted parcel storage in branch 
would need to be considered if 
demand for the service continues 
to grow in 2015. The biggest day 
in distribution centres to pick 
products during the Christmas 
period was Saturday, December 
27, with 63,733 parcels compared 
to 39,088 in 2013, and Andrew 
thanked Partners for their hard 
work throughout the period. 

He said: "On top of the fantastic 
efforts from the branches 
themselves, we would also like to 
extend our thanks to Partners in 
Retail Co-ordination, Operational 
Support, IT support and Supply 
Chain for handling our returns and 
those individuals who supported 
the development of John Lewis 
Click & Collect through the 
collection services 




Click & Collect 
Please collect your order her 




Operations Partner Karen Rodaway on the 



Pension Review 
goes to the vote 




The final proposal of the Pension 
Benefit Review will be taken 
to a Partnership Council vote 
at the next Council meeting 
on Wednesday, 28 January. 
Statutory Consultation closed 
on 24 December and although 
consultation - which is a legal 
requirement - was formally with 
Partnership councillors, all Partners 
had the opportunity to share their 



views on the proposal within the 
consultation period. 

"Partners have shared their 
views through an email account 
set up to capture Partner opinion 
during the process and directly with 
their elected representatives," says 
Pension Benefit Review Director 
Nat Wakely. "It has taken time to 
get to this point, but it has been 
right to listen to all views in forming 



a proposal which, if implemented, 
will affect all Partners in our 
business." 

For all details and a full report 
on the changes that make up 
the proposal, see this week's 
Gazette. The vote can be 
watched via live streaming on the 
Partner intranet and the result will 
immediately be reported on the 
intranet. 
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Discovering Convenience 



Area 4 kept on their toes 



Partners in Area 4 were kept 
on their toes during the 
Christmas season with a 
best practice competition. 

Area Manager for Convenience 
4, Andrew Woodcock, visited 
branches in the run-up to 
Christmas and scored them on 
how well they were doing. 

James Dudgeon, Branch 
Manager for Manchester Piccadilly, 
said: "Basically Andy went round 
looking at the buzz around the store, 
the engagement with customers and 
how much they were getting into the 
Christmas spirit. 





Knutsford Partners turn 'Strictly' stars 



"It kept us focused on what we 
needed to do and it was good fun." 

After visiting his last branch, 
Andy presented awards of 
£100 to his top three branches: 
Manchester Piccadilly, Trinity 
Square and Colmore Row. The 
money was presented to the social 
committee of each branch to be 
spent as they wished. 

Andy also took pictures as he 
visited each branch and shared 
them with Area 4 Partners to show 
them the festivities taking place 
across the group. 




Jiving the thumbs i 



up at Manchester Piccadilly 




Great turnout for social Festive feast 



Partners put on their party hats to enjoy the 
first social event held by our King's Cross 
branch. 

The branch pulled out all the stops for its 
first social event since opening in August last 
year, with 58 out of 65 Partners attending. 

Store Manager James Clarke said: "The 
newly formed social club has done the store 
proud and to get 90% of Partners attending 
our first event is excellent and a real 
achievement." 

The party was held at a riverside bar in 
King's Cross and Partners enjoyed dinner, 
drinks and Christmas crackers. 



Older members of the 
community enjoyed a 
Christmas lunch served 
by Partners from Waitrose 
Shrewsbury. 

Partners from the branch 
donned their aprons and 
spent the day dishing up 
turkey, sprouts and all 
the trimmings at the Age 
Concern Christmas lunch. 

Diners also took home 
a goody bag of Christmas 
items which were donated 
by Waitrose. 




if 



Waitrose 



Community 
Matter* 




A caring time at Clifton 



er Chris Dixon presents a cheque to Ed Reed from Caring in Bristol 



Generous Partners and 
customers at Waitrose Clifton 
donated stock and money to 
support those in need last month. 

Team Manager Chris Dixon 
presented a cheque for £195 to 
Caring in Bristol which works 
to support the homeless and 
vulnerable in the city. The money 
was spent on their Caring at 
Christmas project which provides 
Christmas dinner for the homeless. 
A second cheque was also 



presented to the Lord Mayor of 
Bristol's Children's Christmas 
Charity appeal. Customers raised 
£150 for the charity, which buys 
food and toys for disadvantaged 
children who receive little or nothing 
at Christmas time. 

And the charity effort didn't stop 
there. The branch also donated 
stock to several local charities during 
December to help with Christmas 
meals and parties for the elderly, 
isolated and children's groups. 
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r " "Our Notting Hill Gate store made a real difference to 

disadvantaged members of the community in the 
^gju n-up to Christmas 

I 




Waitrose 



Spreading hope and happiness 



Foodbank donations from 
our Notting Hill Gate store 
made a real difference to 
disadvantaged members of 
the community in the run-up to 
Christmas. 

Supermarket Assistant 
Shamim Uddin and Branch 
Manager Justin Pearce spent a 
day working with the Dalgarno 
Trust on the Dalgarno Estate. 

The Trust was set up in 2004 
and runs a foodbank to support 
those in the community who 



are facing unemployment, low 
incomes or who are struggling 
to cope with bills. 

Shamim said: "In the 
run-up to Christmas, when 
the numbers coming to the 
foodbank typically swell, 
Justin and I went to help out 
at the foodbank on a Thursday 
afternoon. We took tea, coffee, 
milk and biscuits with us and 
also donated some Waitrose 
essential groceries." 

As well as serving 



refreshments to visitors, 
Shamim and Justin also spent 
time manning a food stall to 
collect extra donations. 

Shamim says: "More than 80 
people were able to take home 
at least four bags of groceries 
as opposed to two. 

"These donations are making 
a real difference to people's 
lives. After being here for one 
day, I feel they are uplifted and 
leave the centre with smiles and 
hope on their faces." 




Trinity Square Partners Jotted tire^ 

Trinity Square back on track 



When Waitrose 
Trinity Square 
was plunged 
into darkness for 24 hours, 
Partners pulled together to 
keep things going. 

The branch was hit by a 
power failure on a Tuesday 
evening towards the end of 
last year, which caused lights, 
freezers and chillers to switch 
off. Branch Manager Alex 
Woolley sprang into action, 
organising Partners to help 
customers out of the store 



and calling all departments 
to let them know what had 
happened. 

Alex and a team of Partners 
worked until 5am before 
handing over to Team Manager 
Ruth Kammeier. Ruth visited a 
local shop to buy head torches 
so Partners could see as the 
branch's warehouse, dining 
rooms and offices are all in the 
basement without natural light. 

Ruth said: "We posted 
what happened on our Trinity 
Square closed Facebook 



group and Partners came 
in on their days off, holidays 
and worked additional hours 
to help support in clearing 
stock and getting the branch 
open again." Partners worked 
tirelessly to log the destroyed 
stock and clean the branch 
ready to reopen. 

The power returned at 
6.45pm on Wednesday and 
Partners continued to work 
overnights, split shifts and 
additional hours to get the 
store back on track. 




As we celebrate another successful year in 
Waitrose, little Waitrose proudly joins in the 
celebrations. 

A year of growth and expansion sees us 
break new ground and open our doors to 
trade in busy train stations at King's Cross 
and Manchester Piccadilly, and forecourt 
locations across the UK. 

We opened our 45th Convenience 
store at Walbrook and our retail Partners, 
Welcome Break, has also now grown to 
29 units. With the addition of little Waitrose 
petrol filling stations (15 stores), John 
Lewis little Waitrose (two stores), our total 
business now operates an impressive 91 
stores across the UK. 

Partners in Convenience have 
worked with dedication, enthusiasm and 
commitment to deliver our best ever year. 
For the first year, 15 of our units opened 
on Christmas Day and Boxing Day, and 
we had a record 52 stores trading on New 
Year's Day. 

The Trading team has been working 
to review and improve our customer 
proposition, focusing on the ambient and 
fresh assortments. 

A new customer service technology, 
targeting customers on convenience 
missions, has been rolled out, which 
has significantly increased our customer 
response rate and allows us to listen and 
respond to our customers' needs. 

In Area 4, customer service has been 
further improved by focusing on Measuring 
the Magic and engaging Partners to deliver 
consistently good service; special mention 
has to go to Colmore Row and thank you, 
in particular, to Munir Akhtar. 

Partners can be extremely proud of their 
achievements over Christmas and New 
Year. Particular recognition has to go to 
Piccadilly, Trinity Square and Colmore Row, 
the three winners of this year's Christmas 
Presentation Awards in Area 4. Also thank 
you to those Partners who worked on 
Christmas Day and Boxing Day, special 
mention to Brighton Road, Horley who 
had their busiest sales day on record on 
Christmas Day. 

In 2015 we look forward to the 
opportunity to continue to focus on Partner 
development with the inception of new 
training materials for Partners. 

Thank you to all Partners in Convenience 
for a truly great year! 
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Regional News 




Croup M 



Wombles love Waitrose 



It's official - the Wombles 
love Waitrose. 

A group of the Wimbledon- 
dwelling creatures made their way 
to Crowborough to celebrate the 
branch's 40th birthday. 

The Wombles joined more than 
200 Partners and customers, 
including the Mayor and Mayoress 
Ron and Lynne Read, for a party 
at the end of last year. 

Guests enjoyed a buffet 
including tastings from local 
cheese, wine and beer suppliers, 
and music from the Mayfield Brass 
Band, supported by Partners 
Adam Kemp, Tom Kemp and Ollie 
Tomlinson. 

"The Mayor and Partner 
John Cousins also cut a special 



anniversary cake created by 
Partner Samantha Woods," 
says Branch Manager Matthew 
Street. "John is the longest 




serving Partner, having worked 
continuously at the branch for the 
last 36 years." 
The first 40 my Waitrose 



customers also received a 
free bottle of Cava to mark the 
celebrations, and there was a 
chance to have a photo with the 
Wombles. 

"The Wombles and Waitrose 
are linked to the Keep Britain Tidy 
campaign which saw Partners 
helping to clear some rubbish," 
says Matthew. 

The clean-up team spent a 
day at The Ghyll, a local place of 
natural beauty, to help clear up 
litter. 

"In the last couple of years 
we have sent Partners to help 
a dementia club, local primary 
schools, Brownies, the National 
Trust, the Horder centre and Folley 
wildlife," adds Matthew. 




Cobham PCM ^^^^Fielding 

(left) and Operations Partner 
Chanelle Gillam show pupils 
how to make a crumble 



.a Fruity treats 
f for Cobham 
pupils 



An apple a day' was the motto at 
a Cobham school when Partners 
spent an afternoon baking fruity 
treats with pupils. 

Branch PCM Caroline Fielding 
helped organise the cookery 
event at St Lawrence's School, 
which saw children make fruit 
crumble and flapjacks using fruit 
donated by Waitrose and apples 
grown in the school orchard. 

She said: "It was a truly 
inspiring day and the children 
loved learning basic cookery." 



Worthy award 

Worthing DMRS Damon 
Connelly presented an award 
to a very worthy winner at a 
local Community Stars awards 
ceremony. 

Damon was chosen to 
present the Charity of the Year 
award, which went to Enable 
Me, a disability awareness 
charity. 

Waitrose also donated gift 
cards and a hamper as raffle 
prizes for the awards, with 
proceeds from the raffle going 
to the Poppy Appeal. 




Supermarket Assistants Aaron 
Norwood and Sam Broadway raise 
the trophy 

Hailsham hailed 
as footy winners 

Hailsham Partners were 
celebrating after being crowned 
the winners of the Group M 
football league for 2014. 

The team was delighted 
to take the trophy and gave 
particular thanks to Assistant 
Section Manager Stuart Skan 
who stayed loyal to the team 
despite moving branch to rivals 
Eastbourne. 



Partner day out 

Sightseeing in Bruges and a 
pantomime in Eastbourne have 
kept Uckfield Partners busy in 
the last few months. 

A group of 10 Partners 
and their families travelled to 
Bruges at the end of last year 
for a day trip, while 30 Partners 
went to Eastbourne to see 
Beauty and the Beast earlier 
this month. 

And there was a familiar 
face in the show as Monty the 
penguin made an appearance. 
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Regional News ;*|S| 



Great effort 
for garden 
revamp 



team of seven Group M 
managers put a smile on the 
fifaces of children with disabilities 
when they unveiled their revamped 
sensory garden. 

The team from Horley, Burgess 
Hill, Horsham and Hailsham 
branches spent two days painting 
and planting at Clifton Hill School 
in Caterham, Surrey. The school 
supports children aged between 
11 and 19 who have learning and 
physical disabilities. 

"This really was a fabulous team 
effort from many areas across 
Waitrose," says Horley Branch 
Manager Paul Placitelli, whose 
14-year-old son James attends 
the school. "The school is very 
grateful to everyone who has 
helped to transform these spaces 
into a bright and inspiring place for 





the children." 

The other managers taking part 
were Kelvin Gilby, Mike Lewis, 
Jackie Earle, Simon Ottoway, 
Russell Ingram and Gary Tillett. 

As part of the project they 
planted a small orchard and 
painted a handrail which allows 
wheelchair access to the school. 

And there was wider support 
from the Partnership with branches 
across Group M donating plants. 

Mark Pitman, Manager of 
Longstock Nurseries, and his team 



also offered advice in selecting the 
best plants and support was given 
by Ian Harte, HoRO for Group M, 
and Manager of Sustainability and 
Ethical Sourcing Tina Varns and 
her team, who gave a donation to 
the project. 



Hailsham helps 
families in need 




Branch Manager Gary Tillett, Julie 
from the Hailsham Foodbank and 
Supermarket Assistant Operations 
Sharon Ball 

F~ amilies in need were 
able to enjoy a merry 
Christmas after receiving 
£531 worth of food from 
Waitrose in the run-up to 
Christmas. 

Our Hailsham branch 
provided Christmas treats and 
essentials to the foodbank, 
which was chosen to be part 
of the branch's Community 
Matters Scheme in November. 

Supermarket Assistant 
Operations Sharon Ball has 
been working closely with 
foodbank volunteers through 
the autumn to ensure Waitrose 
supports the organisation as 
much as possible. 



The true 
meaning of 
Christmas 



1 1 Ihile people were opening 
If If their Christmas presents last 
¥ ¥ month, Partners in Cobham 
were helping serve a turkey 
dinner to isolated members of the 
community. 

PCM Caroline Fielding and 
SMCS Michelle Murtagh organised 




a Christmas dinner for 50 people 
at Church Gate House. 

Department Manager Retail 
Support Sunil Pamnani said: 
"It really brought to life the 
meaning of Christmas and I was 
truly bowled over by how many 
Partners volunteered on the day 



and those who contributed in the 
run-up." 

People tucked into a selection of 
canapes followed by a traditional 
roast with all the trimmings and 
pudding.They then settled down 
to watch the Queen's speech and 
Bond favourite Gold finger. 



Top tipples raise funds for cricket club 



Wine experts shared their 
top tipples at a tasting 
evening held to support 
a women's cricket club. 

Our Worthing branch teamed up 
with Highdown Vineyard to host a 
cheese and wine evening at the 
Goring by Sea Cricket Club to 
raise funds for its newly formed 
ladies club. 



SM Fresh Andy Masson 
compered the evening, which 
featured talks by Wine Specialist 
Richard Rousell and Operations 
Partner Daren Baker. 

Andy said: "The evening was a 
fantastic success. To reach new 
customers and work alongside the 
Highdown Vineyard while raising 
some much needed funds for the 



ladies cricket team meant this was 
a win-win situation for everyone 
and the feedback from attendees 
was fantastic." 

ASM Customer Service Christine 
Ay res also gave an insight into 
a selection of cheeses assisted 
by Fresh Partner Karen Kirk and 
Operations Partner Sharon Masson 
from Waitrose Littlehampton. 



16 January 2015 Waitrose The Chronicle 9 



Regional News 



Tasty lunch for 
chanty members 




Members of the Macular Society 
enjoy their lunch 

A trio of helpful East 
Grinstead Partners donated 
itheir time to help a charity 
for people with macular 
degeneration. 

Operations Partner Sally 
Bardsley and Customer 
Service Partners Sonia Ortin 
and Roz Webb spent four 
hours helping to cook, serve 
and entertain 40 members of 
the Macular Society for their 
annual lunch. 

The Macular Society works 
to support people with age- 
related conditions, which affect 
the macular part of the eye. 




Hearts warmed by 
adorable animals 

Tiny kittens and adorable 
dogs melted the hearts of 
10 PCMs from Group M 
who spent a day at an animal 
welfare centre. 

East Grinstead PCM 
Karen Hearn organised the 
visit to the Raystede Centre 
for Animal Welfare to help 
the charity prepare for its 
Christmas fair. 

And the event was such a 
success Partners have said 
they want to help out again 
next year. 




rowborough Partner Tina 
Williams was the envy of 
her colleagues when she 
was invited to judge the World 
Cheese Awards for the second 
year running. 

The Cheese and Delicatessen 
Specialist used her expert cheese 
knowledge and picked her 
favourites 'caerphilly' at the awards 
at the London Olympia 
in November. 

"This is an amazing experience 
and a great opportunity to 
meet a wide range of people 
all associated with cheese, 
producers, chefs, food critics and 
some famous faces," she said. 
"There are nearly 2600 cheese 



This is an amazing 
experience and a 
great opportunity 



judged in total and all cheeses 
are tasted blind. We are only told 
the type of cheese and the milk 
type. Each cheese is judged on its 
own merit." 

The cheese which took the 
ultimate accolade of World 
Champion Cheese was the Bath 
Blue from Bath Soft Cheeses. 



Partner Paul 
reaches milestone 



C rowborough Fresh Partner 
Paul Papper was delighted 
to celebrate 25 years in the 
Partnership. 

Paul, who has spent most of his 
career working in fruit, vegetables 
and horticulture, reached the 
milestone last year and plans to 
take his long leave in 2015. 

MD Mark Price presented him 
with a 25-year badge during his 
Christmas visit to the branch. 
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Its Your 
Business 



Customer Services Partner 
Linda Twaddle talks 
about her first year in the 
Partnership and looks 
ahead for 2015 

I had worked for the Co-op for 
24 years and in March 2014 I 
became a Waitrose Partner in 
a brand new store in Hove. 

I knew it would be a 
massive adjustment after 
working for another company 
for so long, but I also knew 
it would be challenging and 
fun and couldn't wait to get 
started! 

From the moment I became 
a Partner I was treated like 
one of the family. I hadn't 
expected to be taken in so 
warmly. Everyone was also 
really friendly when I went to 
other branches for training. 

Everyone made me feel 
at ease. Every Partner 
cares and every Partner is 
genuinely interested in the 
Partnership and making the 
business better. We are all co- 
owners and proud to be. 

Something which interested 
me before I'd joined was how 
Partners are listened to. I am 
so pleased that I am now 
part of the PartnerVoice team 
in our branch which listens 
to Partner's thoughts, ideas 
and concerns regarding the 
business. 

These are dealt with 
following a democratic 
process. Everything is 
approached fairly and 
honestly. The Waitrose way! 

So my experience has 
been positive. I have met 
great people and am lucky 
enough to work with them too. 
I am excited about what the 
future holds for our branch 
and the business. There is still 
so much to discover. 

2015 is going to be a really 
great year!! 



Offers well 




Focus on 



received 



Trading wee 



i 




Croup operations 




Croup M 



Group M is this 
week's Retail 
Group in The 
Chronicle's 
spotlight - see 
p8 for more 
regional news 



2014-2015 
2013-2014 



As our January promotions - particularly 
the half price offer - prove successful, 
Ian Harte, Head of Retail Operations 
Group M, says a fond farewell before he 
moves to Group C 



As I write, many will have noted in the media the varying performance of the 
major retailers over the key seasonal trading period, which makes our continued 
out-performance of the market all the more impressive. 
Our January promotional period has been very successful, particularly the half price 
offers which have been extremely well received by our customers. 

Reflecting back to seasonal trading, it would be remiss of me not to mention our 
Supply Chain colleagues, particularly Distribution, for the smooth execution of our 
deliveries through peak trading. 

Turning to Group M, I have been delighted with the sales performances over 
peak trading with all branches maximising the sales opportunities which presented 
themselves, while also delivering an impressive Measuring the Magic service score for 
the period. All Partners across the Group deserve due credit and thanks for all of their 
individual efforts over this period and I would particularly like to offer a special thank 
you to all Partners who supported e-Commerce and extended services such as 
Click & Collect and Entertaining. You are a credit to yourselves, your branches and to 
the Group. 

In my last comments as HoRO Group M before taking up my appointment to Group 
C, I would like to thank all Partners across the Group for their efforts and engagement 
in my 20 months at the helm of this superb Group. Specifically my heartfelt thanks 
to my team of Branch Managers who have been nothing short of first class in their 
approach to an extremely challenging back drop in the wider retail market place. 

I wish you all well, personally and professionally, and wish Simon Rudland the very 
best as he takes up his appointment. 

Of our newest branches experiencing their first Christmas, Dorking, Edenbridge 
and Hove all performed well, with Hove absolutely excelling. Elsewhere my colleagues 
would like to recognise the following branches for their achievements: Ringwood, 
Wokingham, Bury St Edmunds, Richmond, Gerrards Cross, Bayswater, 
Malmesbury, Allington Park, Fleet, Newton Mearns, Meanwood, Enfield, Brighton 
and Melksham. 



In brief 



Pupils at a school in Worthing found 
out about the benefits of working for the 
Partnership during a careers evening. 
Customer Service Assistant Emily 
Sanderson and Partner Coordination 
Manager Jenny Andrews from our 
Worthing branch offered advice to 
16-year-old pupils at Chatsmore School. 

Students found out about progression 
opportunities in Waitrose and the 
apprenticeship scheme. 



Partners with strong potential have been 
attending development workshops in Hove. 
All Team Leaders and Partners identified 
has having potential to progress were 
invited to take part in workshops over a 
two-month period covering topics including 
Customer Service and Democracy. 

Meat and Fish Specialist Paul Williams 
said: "'I thought they were very informative 
and they have given me the building blocks 
to succeed in the future." 




Week 10 20 30 40 50 



The week's trading in view 

The following table shows the increases/decreases for the 



50th week ending 10 January 2015 



Operations Group A | 


Tim Smit 


7.2 


6.6 


Operations Group B | 


David Paul 


3.5 


4.0 


Operations Group C | 


Alistair Smith 


1.4 


2.8 


Operations Group D | 


Andy Felton 


0.6 


0.9 


Operations Group E | 


John Hayes 


4.0 


8.6 


Operations Group F | 


Alastair Upcraft 


2.4 


1.9 


Operations Group G | 


John Hayes 


4.2 


3.8 


Operations Group H | 


Sebastian Monk 


-3.9 


-1.7 


Operations Group I | 


Paul Miller 


-0.8 


1.5 


Operations Group J | 


Mark Gifford 


11.1 


12.3 


Operations Group K | 


James Allen 


3.8 


5.8 


Operations Group L | 


Neil Westbrook 


-0.5 


1.9 


Operations Group M | 


Ian Harte 


16.2 


12.1 


Operations Group N | 


Lucy Brown 


9.4 


16.3 


Convenience | 


Malcolm Way 


33.2 


23.8 


Online Sales | 


-2.0 


27.8 


Category 


summary 




50th week ending 10 January 2015 


Percentage inc 




Last week I To date 


Total Waitrose (excl Fuel) 


4.6 


5.7 


Ambient 


6.9 


4.9 


Chilled, including Fruit, Veg & Hort, Bakery 


4.3 


6.0 


Meat, Fish, Frozen & Dairy 


2.5 


4.9 
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Letters 



A forum in 
which to 
express 
your views 

The Chronicle welcomes 
letters from Partners and 
retired Partners, signed or 
anonymous, which can be 
sent by post to The Chronicle 
at Waitrose Head Office or by 
email to Waitrose.Chronicle® 
waitrose.co.uk. Letters are 
acknowledged in print, and 
are published as soon as 
possible with a comment 
from a principal director 
or manager, if appropriate. 
Concise letters are often the 
most effective, and allow 
better use to be made of 
the letters column. Letters 
in excess of 500 words will 
not be published. Those who 
submit letters in excess of 
this limit will be given the 
opportunity to resubmit a 
shorter version. 



ARP procedure 

Dear Editor: I would appreciate 
comments from the Director of Personnel 
and Registry on the following two 
scenarios: 

For a Waitrose branch Partner: ARP 
completed with manager, appropriate pay 
grade agreed in the meeting using the 
performance rating table and considering 
the performance of the Partner in the last 
12 months. 

For a Waitrose Head Office 
Commercial Ops Partner: ARP 
completed with manager, no pay grade 
agreed, no pay grade issued. The 
Partner has to wait until the grades are 
calibrated within the department. The 
grade will be issued at a second meeting 
when this process is completed. Is this 
efficient? Is this fair? 

Considering there will shortly be a 
publication of the efficiency of working 
party findings within Head Office, 
why are managers duplicating their 
workload? 



Partnership? Sounds more like a 
dictatorship to me. 
Yours etc. 

Reply from the Personnel 
Director: 

Vicky Denning and I have discussed 
your letter and I am replying on behalf of 
both of us. Calibrating appraisal grades 
across a team or business area is now 
part of the My Performance appraisal 
process and should be used across all 
areas of the business, whether that be a 
branch or Head Office. 

It is good practice to ensure managers 
apply a consistent approach and are 
clear on what the different grades mean 
within their area of the business. 

I'm aware specifically within 
Commercial Operations that, based on 
feedback from the team after last year's 
appraisal process, they are running 
the calibration meetings after the initial 
meeting with the Partner rather than 
beforehand this year. I'm sure this will 
be reviewed again to see how Partners 
found the experience this year. 

You are correct, we are looking at 
efficiency across Head Office and want 
to strip out any meetings that do not 
add value or can be held in a more 
efficient manner. Both Vicky and I believe 
calibration meetings are important as 
they add value and richness to the 
conversation between manager and 
Partner and we would not wish to see 
them stopped. 
Yours etc, 
Helen Hyde 

Good Suggestion Scheme 

Dear Editor: Is the Good Suggestion 
Scheme fit for purpose? Specifically, is 
the length of time it takes to consider 
suggestions and reply to submitters 
acceptable? 

My latest submission to the scheme 
was made during the summer. Shortly 
after I received an automated response, 
which duly informed me that my 
suggestion had been recorded. 

A few days later, I received an email 
telling me that my proposal had been 
passed to the business owner and that 
a reply from them had been requested 
within the next three weeks. The nature 
of that reply would then enable the 
relevant person to assess the originality 
and viability of my suggestion. 

Four months have now passed since I 
submitted my suggestion to the scheme 
and I am still awaiting a decision. I 
queried the delay a couple of months 
ago and was informed that a reply from 
the business owner was overdue but that 
I would be contacted "very soon'.' 

I'm a patient sort of chap and have 
resigned myself to the likelihood that I'm 



in this for the long haul. However, my 
enquiring nature cannot help but ask the 
questions that opened this letter. 

The optimist in me would like to think 
that the delay is due to the scheme being 
inundated with good suggestions - to 
the point that normal procedures have 
been rendered useless under the sheer 
volume of proposals received. However 
the realist in me suspects something 
more prosaic is behind the delay. 

I would therefore appreciate some 
feedback on and context to the length 
of time it takes to access proposals, 
and whether my experience is typical or 
unusual. 
Yours etc. 

Reply from the Operational 
Improvement Manager: 

Thank you for your letter and the 
opportunity to investigate. 

Unfortunately with the information 
included, without a name and some 
details on the idea you submitted, I have 
been unable to find any that match 
your description. Your experience is 
certainly not normal; we have an average 
response of less than four weeks 
although, as you highlight, sometimes - 
due to investigations and further analysis 
of a submission - it does take longer. If 
you would like to contact me directly, I will 
follow up. My mobile number is 07568 
112937. 

In answer to your statement at the 
beginning of your letter, and with an air 
of honesty, no the scheme is not fit for 
purpose, hence the reasons why we 
have been working on an alternative in 
the background which we will launch 
shortly. The issue we face is that as 
the scheme is more than merely an 
email box and having also dealt with 
transferring this from Lotus to Google 
earlier in the year, there is a real 
level of admin difficulty in managing 
submissions, replies from business 
owners and maintaining feedback to 
Partners, although my team work hard 
trying. 

The new scheme will allow a live 
database of submitted ideas, allowing 
Partners to check if their idea is original, 
with the ability to track via your own 
profile. The response to the idea will be 
recorded against it for the submitter and 
anyone else to see. The scheme also 
allows Partners to interact with other 
ideas by voting and commenting. This will 
be modern and fit for purpose. 
Yours etc, 
Stuart Eames 

Crisp displays 

Dear Editor: Whose bright idea was it to 
reduce shelf heights on crisps so that 
they have to be squashed into a space 



which is insufficient for the products? 

It's not just crisps either, many 
products do not fit in the allocated 
spaces. 

The idea is to make products 
accessible to customers and easy to 
replenish. Other products should have 
more shelf space during busier times. 
Yours etc. 

Reply from the Micro Space 
Manager, Grocery: 

Thank you for the letter. 

You are correct; space in crisps is 
extremely tight! It is a category that is 
incredibly competitive and dominated 
by big brands. In order to offer a credible 
range to our customers, it is important 
that we optimise the assortment we are 
able to offer. 

Multipack crisp packaging can be 
quite large and therefore fitting the 
range in with suitable air gaps is a real 
challenge. The recent range review plans 
to future proof the layout by profiling the 
shelves to accommodate new packaging 
designs on own label products that are 
shorter and follow the trend of reducing 
packaging size, which branches should 
have started to see on shelf. 

We do acknowledge that some 
packs are larger than the product 
mock-ups used when the review plans 
were built in the design centre. These 
were highlighted following branch 
visits and I can confirm that plans have 
been adjusted for the next available 
sequencing window to make the lines fit. 

I would like to encourage the writer to 
submit feedback or raise queries of this 
nature with the OSCC to ensure that a 
more thorough, specific answer can be 
provided to the branch in question and 
could potentially highlight anything for 
resolution sooner. 
Yours etc, 
Alec Poole 

Acton pollution 

Dear Editor: We are transport Partners 
at Acton, concerned about risks to our 
health and the environment from diesel 
fumes. 

Since the introduction of the new vans, 
it has become necessary to pre-cool the 
fridges on the vans. Although this can 
be achieved by plugging in the fridges 
to existing power points in the yard, it is 
currently done by running the engines on 
the loading bays. 

There are 16 loading bays and each 
van will be on the bay for 40 minutes on 
average. While the drivers are loading the 
vans, the engines are running. 

The drivers and other Partners 
are being exposed to harmful fumes 

Continued over 
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because there is little chance for the 
fumes to escape as there is a roof on the 
loading bay and brick walls, and mainly 
closed shutters at the rear of the vans. 

There are two alternatives to running 
the engines: 

1. Plugging in the vans whenever they 
are parked in the yard. 

2. Having plug-in points on the loading 
bays alongside the one point already 
there. 

These points have been raised with 
managers but we are routinely given the 
brush off. This practice is environmentally 
unsound and harmful to our health, 
which could possibly lead to future legal 
claims similar to those of miners whose 
heath was damaged by coal dust. As well 
as that, it may even be illegal. 

Please can this matter be addressed 
and our health be protected and put 
before cost. 
Yours etc, 

Transport Partners, Acton 502 

Reply from the Head of Deliver 
Operations: 

Thank you for your letter and for 
highlighting this issue. I have asked for 
an air quality survey to be carried out as 
soon as possible. 

I have also discussed with our 
colleagues in Central Transport and 
Property the feasibility of installing 
additional plug points at the loading 
bays. You will be aware that we have 
recently started pre-loading vans, which, 
in the mean time, will reduce the number 
of Partners working around vehicles 
whilst the engines are running. 

Your Branch Manager will also explore 
all other options with our Maintenance 
Operations Manager, your Section 
Management and PartnerVoice team. 
Yours etc, 
Scott Verney 

myWaitrose vouchers 

Dear Editor: I have seen an increase in 
marketing vouchers going through the 
tills - a lot of customers are sent more 
than one - and this is were the problem 
lies. The customer arrives at the till with 
their vouchers and after handing them 
over, is told politely by a member of 
staff that only one marketing voucher 
per transaction is permitted, and then 
normally one of three things happen: 

1 : Customer snatches back second/ 
third voucher and complains loudly about 
the failings of Waitrose, causing a ripple 
effect down the queue. 

2: Customer asks for the items 
purchased to qualify for the offer to be 
removed from the transaction, causing a 
delay and more grumbling from the rest 
of the queue. 

3: Customer angrily splits shopping 
into two transactions in order to qualify, 



the cashier removes the items from the 
transaction and then has to process a 
second transaction, causing more unrest 
from the queuing customers. 

I feel the goodwill intended by offering 
the vouchers is quickly undone and is 
in fact on many occasions having the 
opposite effect. If it was made very clear 
on the front of the voucher (eg large 
capital letters) that only one voucher 
per transaction was allowed, we might 
prevent this from occurring. 
Yours etc. 

Reply from the Head of Customer 
Loyalty: 

Thank you for your letter and your useful 
feedback. 

You are right; the myWaitrose team 
has increased the volume of marketing 
vouchers in circulation recently, which 
has significantly boosted sales in 
a challenging market. That said, the 
observations you raise are not positive 
examples of how we'd like the customer 
to view their Waitrose shopping 
experience. 

You are entirely correct that customer 
uncertainty could do more harm than 
good. Unfortunately your letter arrived too 
late for the current Christmas mailings, 
but my team will review this feedback 
to see what additional wording could 
be added to the coupons for future 
campaigns. 

Additionally you'll be pleased to know 
that, as of this week, we have begun to 
roll out new 'product category' coupons 
via email which can be scanned 
alongside other 'product category' 
coupons or 'money-off vouchers. We 
hope this will go some way in reducing 
frustration for customers and cashiers 
alike. 

Yours etc, 
Leigh Rengger 

Waite House parking 

Dear Editor: Please could someone 
explain who is allocated a car parking 
space outside Waite House and why? 

Are secretaries allocated the space 
that belongs to their director when they 
are not in the office? If so, this feels 
unfair to the secretaries who do not have 
directors. 
Yours etc. 

Reply from the Head of Facilities: 

Thank you for your letter regarding the 
spaces outside Waite House. 

As far as I am aware there is no such 
arrangement in place. 

What I can confirm is that a number 
of drivers do use the spaces if they are 
dropping off items to the building but this 
takes place without prior agreement. 
Gary Merrick 



Woodland Friends 

Dear Editor: I'd like to congratulate the 
fantastic team within Waitrose who have 
developed the exclusive Woodland 
Friends range and in particular the Ollie, 
Izzy & Friends gummy sweets. 

As a long-term lover of M&S's Percy 
Pigs, I think you're giving them a run 
for their money and that our range 
now beats Percy trotters-down! The 
flavours are much more natural, the 
texture is delightful and the extra twist 
of a liquid centre in some of the bugs is 
inspirational. 

RIP Percy; I'm a Woodland Friends 
devotee from now on! 
Yours etc. 

Carol Service 

Dear Editor: This letter is about the 
Bracknell Family Carol Service on 
Monday, 15 December. 

St Michael and St Mary Magdalene 
Church was an ideal venue. Thank you 
to Father Guy Cole. 

One of the carols was, like last year, 
quite poor. The readings, apart from the 
last one, were all rushed. Practice at the 
pulpit/lectern in earshot of the Anglican 
priest with critique from him/her (even on 
the day prior to commencing), may have 
helped slow the 'speedsters' down. 

There was a typo in the order of 
verses of Silent Night Holy Night. 

Overall an enjoyable event. 
Yours etc. 

Thank you 

Dear Editor: I would like to thank all 
Partners and agency workers for their 
fantastic efforts over the busy festive 
period. Your hard work and positive 
approach to the task in hand ensured 
we had one of the smoothest and most 
efficient Christmases in recent memory. 

Once again, many thanks and here's 
to a successful 2015. 

Happy New Year to you all. 
Yours etc, 
Rob Stamp, 

Shift Manager Fresh, Nights 



Dear Editor: All Partners at Yateley would 
like to say a big thank you to all our 
Bracknell Helping Hands Partners who 
helped us over the festive season. It was 
very much appreciated and we hope to 
see you all again next year. 

Happy New Year to all. 
Yours etc. 



Dear Editor: I would like to convey my 
sincere thanks to the AM Transport 
Partners for their efforts over the 
Christmas period. 

Christmas came and went through 
the AM shift of Bracknell Transport 



in the normal hectic, manic but well 
orchestrated mayhem that it does 
annually. 

The Christmas period (leading up to, 
throughout and after), is now a well-oiled 
machine but it requires extraordinary 
efforts from Transport Partners and 
huge thanks go out to all those AM 
Transport Partners and temporary staff 
for their flexibility, positive attitude and 
their upbeat festive, high-spirited mood 
in making it a successful one again in 
201 4. AM Drivers, Driver Trainers, AM 
office management, admin and vehicle 
washers all excelled throughout. 

From extra hours, extra days and 
swapping days to suit, a successful 
Christmas cannot happen without you all 
giving extra. Sometimes, I know, at the 
cost of seeing family and friends. 

Well done and thank you. Best wishes 
for 2015. 
Yours etc, 
Ian Keen, 

AM Shift Manager, Waitrose Transport 

Note from The Chronicle 

This week The Chronicle has received 
two letters concerning a branch which 
is being investigated as a result of a 
whistleblow and it is inappropriate to 
publish the letters. The letter writers 
can be assured the matter is being fully 
investigated, however, if the writers 
would like to talk in confidence about 
their concerns, please contact the 
Head of Partnership Assurance (Retail) 
Rod Adkins, who will be fully involved 
in ensuring the matter is appropriately 
resolved. 

One letter has been edited and two 
letters have been printed one week late. 

We wouid iike to acknowledge receipt 
of letters from Dawn Saunders, Jon 
Blannin, Joyce Meader, Alex Stead, 
Disappointed and four letters from 
unsigned. 

The Chronicle may withhold or edit letters 
that are personally abusive, defamatory 
or commercially damaging to the 
business or suppliers. 



Appointments 



WAITROSE HEAD OFFICE 

Leanne Capuano was appointed Online 
Reporter, Waitrose Chronicle from 5 
January. Leanne was previously Foodhall 
Assistant at John Lewis Bluewater. 

CORRECTION: 

The wording given for the following 
appointment chronicled on 2 January 
was incorrect and should have read as 
follows: 
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Appointment & Vacancies 



WAITROSE HEAD OFFICE 

Laura Gardner was appointed Partner 
Development Manager, Supply 
Chain, Head Office & Commercial on 
secondment from 11 January. Laura is 
currently Partner Development Delivery 
Manager, Head Office. 



Jane Stevenson 

Head of Business Partnering, Head 
Office & Supply Chain 

BROMLEY (158) 

Louise Phelan was appointed Assistant 
Section Manager Customer Service at 
Bromley from 6 September 2014. Louise 
was previously seconded to this role at 
the same branch. 

HASLEMERE (478) 

Thomas Sheffield will be appointed 
Branch Manager from 1 February. 
Thomas was previously Department 
Manager, Retail Support atYateley (198). 

Lynne Stannard 

Head of Business Partnering, Branches 



Vacancies 



WAITROSE HEAD OFFICE 1 

Head of Distribution, Regional L4 
required. Pay in range £110,000 - 
£150,000 pa. 

WAITROSE HEAD OFFICE 

Development Manager, Commercial L5 
required. Pay in range £53,000 - £70,400 
pa. 

WAITROSE HEAD OFFICE 

Senior Business Analyst, Retail Finance 
L7 required. Pay in range £43,400 - 
£57100 pa. 

WAITROSE HEAD OFFICE 

Designer, Learning and Development L7 
on 12-month secondment required. Pay 
in range: £38,800 - £48,500 pa. 

CHIPPING S0DBURY(751) 

Branch Manager L5 required. Pay in 
range £47900 - £60,400 pa. 

HAMPTON (612) 

Store Manager L7 required. Pay in range 
£39,900 - £52,000 pa. 

WINCHESTER (463) 

Department Manager Retail Support L7 
required. Pay in range £31 ,650 - £43,750 
pa. 

WALTON ON THAMES (562) 

Senior Team Manager L8 required. Pay 
in range £26,550 - £38,550 pa. 



G0LDSW0RTH PARK (181) 

Partner Coordination Manager L8 on 
12-month secondment required. Pay in 
range £25,850 - £37000 pa. 

CROYDON (477) 

Section Manager Customer Service L8 
required. Pay in range £25,850 - £37,000 
pa. 

RED HOUSES (336) 

Section Manager Customer Service L8 
required. Pay in range £25,850 - £37,000 
pa. 

LYMINGTON (798) 

Section Manager Fresh & Replenishment 
L8 required. Pay in range £24,000 - 
£34,050 pa. 

R0MSEY(671) 

Section Manager Food Service L8 
required. Pay in range £24,000 - £34,050 
pa. 

MALMESBURY (511) 

Section Manager Operations L8 required. 
Pay in range £21 ,900 - £31 ,150 pa. 

EASTBOURNE (757) 

Assistant Section Manager Operations 
L9 required. Pay in range £18,950 - 
£26,600 pa. 

1 GILLINGHAM (105) 

Assistant Section Manager Fresh Foods 
L9 required. Pay in range £18,950 - 
£26,600 pa. 

HELENSBURGH (771) 

Assistant Section Manager Nightshift L9 
on three-month secondment required. 
Pay in range £17,950 - £25,150 pa. 

ASHF0RD (705) 

Assistant Section Manager Customer 
Service L9 on 12-month secondment 
required. Pay in range £17700 - £24,850 
pa. 

NORTH WALSHAM (622) 

Assistant Section Manager Customer 
Service L9 required. Pay in range 
£16,650 -£23,350 pa. 

LECKF0RD ESTATE (360) 

Senior Herdsperson L9 required. Pay in 
range £482.00 - £558.00 pw. 

CORRECTION 

The wording given for the following 
vacancy chronicled on 9 January was 
incorrect and should have read as 
follows: 

SHEFFIELD 

Section Manager Food Service L8 
required. Pay in range £22,700 - £32,200. 

Apply online via the Partner intranet 
under Policies & Procedures/ Personnel 



Resourcing/ Vacancies/ Internal 
Vacancies. Any positions that are open 
to external applicants will be advertised 
on www.jlpjobs.com 

Please note that only current and 
retired Partners should apply for internal 
vacancies. Only vacancies advertised 
on www.jlpjobs.com are open to external 
applicants. 



Classifieds 



In Memoriam 



It is with great sadness and regret that 
we report the death of Maria Moore 
from Reading. We extend our deepest 
sympathy to her family and friends. 

It is with great sadness and regret that 
we report the death of Penny Wager 
from Stroud. We extend our deepest 
sympathy to her family and friends. 



Congratulations 



All Partners at Harborne would like to 
wish Simon Whitmore a fond farewell as 
he heads off to face new challenges at 
Alcester. Thank you for all your help and 
support over the last six years. It has been 
an exciting journey and you will be missed. 
We would also like to extend a warm 
welcome to our new Branch Manager, 
Steph Patch, who joins us from Hall 
Green, and our new ASM Fresh, Lucy Cox. 

Congratulations to Jen Runham for 
completing her Produce Advisor FRV 
course. All that shivering out in the cold 
selling Christmas trees paid off! Well done 
from all at St Ives. 

Goodbye and good luck to Carol Wort, 
Antonia Sharma, Naresh Dalai and Carol 
Pilsworth. We will sorely miss you and wish 
you all the best, from all your friends and 
colleagues at St Albans. 

Partners at Littlehampton would like to 
congratulate Chris Bond and his wife, 
Polly on the arrival of their beautiful baby 
boy, Isaac Edward, born on 12 January, 
weighing 8lb 9oz. Best wishes from us all. 

All Partners at Brackley would like to 
congratulate Tim and Katherine on 
the safe arrival of their baby daughter, 
Rebecca Mary, on 5 January. We are all 
looking forward to seeing her for cuddles 
soon! 



Advertisement 



Waitrose Partner looking for a double 
room to rent in Bracknell or surrounding 
areas for 3+ months from February. 
Willing to pay £450-600 per month 
inclusive for the right place. Please 
contact Jodie on 07525 273514. 



Holiday homes 



Menorca, Spain 

Beautiful two bedroom first floor 
apartment in Menorca. Large suntrap 
balconies and private shared pool. Town 
and sandy cove less than 10 minutes' 
walk. From £225 per week, Partner 
discount available. 

For more information, please call 034 
627272595 or email menorcad reams® 
hotmail.com 

Murcia, Spain 

Luxury penthouse or garden apartment 
to rent on beautiful leisure resorts. 
Sunny all year. Swimming pools, golf, 
bars and restaurants. Stunning terrace 
views, great past reviews from Partners. 
For more information contact: paul@y- 
notfinance.co.uk or call 01425 277621 or 
07963 544461 

Paphos, Cyprus 

Quiet, high-spec, two bedroom 
apartment (sleeps five) near harbour, 
nightlife, shops, beaches. £230-£280 per 
week. For Partner discount contact Dawn 
directly: mark.manwaringl @ntlworld. 
com or call 01603 660345. To view only: 
http://www.holidaylettings.co.uk/rentals/ 
artemis-cynthia/90114. Please do not 
contact through the website. 

Buying Holidays 2015 

Applications close 31 January! 

Going on a big holiday this year? 
Need a few extra days? Don't forget 
applications for buying holidays 
close on the 31 January and this 
will be the only opportunity to apply 
for the 2015 holiday year. 

Buying Holiday is a benefit 
that enables you to buy extra 
days of holiday in addition to your 
annual leave allowance. Buying 
Holidays operates in a similar way 
to authorised unpaid leave, but 
enables you to spread the cost 
of additional leave over a longer 
period of time. 

For more information visit the 
Partner intranet. 
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Creative Partners are being invited 
to spend a weekend sleeping 
under the stars, harvesting 
wood and carving it into wonderful 
creations with the Craft Club. 

The club has organised an 
exclusive event with woodland 
experts Natures Craft in a 40-acre 
private woodland near Wootton 
Rivers in Wiltshire, from Friday, 
May 29, to Sunday, May 31. 

During the two days Partners 
and guests will learn a variety of 
carving techniques, which will help 
them make basic camping gadgets 
like spatulas and spoons. Experts 
will be on hand to tell them about 
the best wood to use for carving 
and how to harvest materials. 

All meals are provided and 
guests will gather round the 



campfire to tuck into their food. 
There is also a basic camp in the 
woods with a sheltered kitchen, 
working areas and a toilet. 

The weekend is £90 for 
Partners, £180 for guests (space 
permitting). Guests are welcome 
but priority will be given to 
Partners. There is a minimum age 
of 18 for the weekend. 

If braving the elements in a tent 
isn't your thing, there is bed and 
breakfast accommodation nearby 
which is available at your own cost. 
To apply, email Julia. robinson® 
waitrose.co.uk by Friday, January 
30, with your name, branch, 
names of anyone else attending 
and any dietary requirements. 

A ballot will be held if there are 
too many applications. 



Competition winners 

Two Partners will start the year looking and feeling great after 
winning a bundle of beauty and skin products. 

Charlotte Tucker, Partner Coordination Manager at Waitrose 
Okehampton, is the winner of the Bee Good beauty set worth 
£66.75. 

Customer Service Partner Philip Dowling from Kenilworth, is the 
winner of the Bulldog set worth £72.50. 
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Across: 1 Cleanliness 9 Ewe 10 Plentiful 11 Alive 
13 Emblems 14 Gyrate 16 Relief 18 Masonic 19 Bogus 
20 Narrowing 21 Woe 22 Well-meaning 

Down: 2 Lie 3 Ample 4 Leered 5 Notable 6 Softening 
7 Derangement 8 Close-fisted 12 In reserve 15 Tinfoil 
17 Scribe 19 Began 21 Won 
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Mario Kart £oes life size 



If you've ever dreamed of 
donning some blue overalls 
and a little red cap and 
racing round a track like 'Mario 1 , 
here's your chance. 

The JLP Karting club is 
hosting a real life Mario Kart 
tournament at Northampton 
Indoor Karting on Sunday, 
February 1. 

Challengers will be invited 
to race round the course, but 
you'll have to keep an eye out for 
shells, bananas and mushrooms 
- which will be flying through 
the air! 

The Battle of Kingsthorpe IV 
tournament will aim to recreate 
the classic computer game so 
you'll also have to collect stars 
along the way and steer clear of 
the evil Bowser. 

The fun kicks off at 6pm and 
there will be short practice 
sessions before the Grand 
Prix begins. There will be four 
races of five minutes before a 
semi-final for everyone and the 




grand final for the very best. The 
winner will take home a trophy 
and there will be other prizes up 
for grabs. 

The session is an ideal taster 
event for those looking to join 
the Kart Club and is designed 
with novices in mind. 

Tickets are £38 (same price 
for Partners and guests) and can 
be booked by visiting jlpkarting. 
com or emailing snapper- 
racing @ hotmail.co.uk. 

Equipment and clothing will 
be provided, but you must wear 
trainers. There is also a £1.50 
charge for a race balaclava, if 
you use the track's helmets, but 
you can bring your own. 
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Film review 



Coffee-break teasers 



Foxcatcher(i5) 




Cast against type, Steve Carell is memorable in 
Bennett Miller's disquieting American tragedy 

Nicole Kidman and Jose Ferrer (remember him?) 
both found that wearing a prosthetic nose did no 
harm at all to their hopes of winning an Oscar. Now 
Steve Carell tries his luck with one playing John 
Eleuthere du Pont, the real-life megalomaniac at 
the centre of Bennett Miller's disquieting movie. 
The super-rich 'Eagle' du Pont had many interests 
including ornithology and collecting weaponry but 
he was foremost a patriot and sports fan. So much 
so that he set up his own Team Foxcatcher in a bid 
to secure global success for America's freestyle 
wrestlers. Cast against type, Carell is certainly 
memorable as this eccentric man, both pathetic 
and disturbing. But I was more 
taken with the performances of 
Channing Tatum and Mark Ruffalo 
as close brothers, Mark and David 
Schultz, the Olympic champion 
grapplers hired by du Pont, 
and the other two key players 
in this true American tragedy. 
Tatum is all too convincing 
as the younger brother, who, 
certainly according to the film, 
was not the brightest athlete 
ever to win a gold medal. He 
is taken on first by the round-shouldered 
du Pont - whose own clumsy success at a rigged 
veterans contest is a hoot - as both a trainer and 
a prospective winner at the 1988 Olympics. Yet it 
becomes increasingly obvious that 'Eagle' really 
wants the smarter, more stable, David to join his set- 
up at Valley Forge. 

Ruffalo, an actor who conveys so much with the 
merest look or gesture, is first rate as the family man 
who eventually takes up du Pont's offer of a job. 
There is little doubt, though, that most movie-goers 
will be floored by Carell's psychological portrait. 
Witness one of the more uncomfortable gym scenes 
in recent cinema as du Pont tries to impress his 
overbearing mother (Vanessa Redgrave) with his 
coaching skills. 

Rather like that of Delius or Elly Jackson, 
Stephen Sondheim's music is something of an 
acquired taste. I happen to admire them all so you 
will not be surprised to learn that I enjoyed much of 
Rob Marshall's Into the Woods (PG).The women 
steal Sondheim's fractured fairy tale, especially 
Meryl Streep's Witch, Lilla Crawford's Red Riding 
Hood and, above all, Emily Blunt's magnificent 
Baker's Wife. Mick White 




Crossword 



Both sets of clues lead to the same solution 



CRYPTIC CLUES 




QUICK CLUES 



ACROSS 

I. Purity (11) 

9. Female sheep (3) 

10. Ample (9) 

II. Existing (5) 

13. Symbols (7) 

14. Rotate (6) 
16. Alleviation (6) 

1 8. Relating to a secret order (7) 

19. False (5) 

20. Tapering (9) 

21. Misery (3) 

22. Having good intentions (4-7) 



DOWN 

2. Fib (3) 

3. Abundant (5) 

4. Gave a sneering look (6) 

5. Remarkable (7) 

6. Making more malleable (! 

7. Disorder (11) 

8. Mean (5-6) 
12. Set aside (2,7) 
15. Food wrapping (7) 
17. Copyist (6) 

19. Started (5) 

21. Triumphed (3) 



PuzzleSolutions page 15 



ACROSS 



1. 



10. 
11. 

13. 

14. 

16. 



Lioness has had a bath, losing 
nothing but habitual purity (11) 

Animal you and I take east (3) 
Pull ten if in abundance (9) 
Quick to take a beer about four 
(5) 

Don't quite tremble: manuscript 
reveals signs (7) 

Whirl round, sending youth 
leader into fireplace (6) 

6 that can be mapped, perhaps? 



1 8. Am scion of a secret society (7) 

1 9. Counterfeit vehicle to go back in 
(5) 

20. Coming to the point, as it were 
(9) 

21 . You and I take nothing in, alas 

(3) 

22. Source of water with the 
significance of having good 
intentions (4-7) 

DOWN 

2. Be supine, but not truthfully (3) 

3. A politician in drink is quite 
enough (5) 

4. Gave sly look at Communist on 
sheltered side (6) 

5. Distinguished lack of furniture (7) 

6. Sing about frequently making 
things less hard (9) 

7. Drive mad taking in extent of 
disorder (11) 

8. Parsimonious and apparently 
prepared to fight (5-6) 

1 2. Never rise when held back (2,7) 

1 5. Can take sword for fencing made 
of silver paper (7) 

1 7. Writer cries out about blockhead 
(6) 

19. Started embargo going round for 
example (5) 

21 . At present on the way up, having 
been victorious (3) 
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